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Service Design Based on Lifestyles
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Abstract: This paper discusses how we can design a service which satisfies a diversity of consumers
based on human behaviors and lifestyles. First it discusses the problems about values of services from
some academic viewpoints. Then it introduces a lifestyle survey which focuses on the relationships
between individual personalities, daily behavior and usage of information technologies. Finally, it
discusses the methodology how to construct a service model and consumer model based on real data.
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